
A high-quality, glossy magazine dedicated to fashion, food, beauty, 

travel, socials and lifestyle – an ideal environment to engage a  

high-value audience with money to spend.  

268,000 readers dine out at restaurants, cafes or 

hotels/pubs at least once a month. 189,000 

entertained friends/family or had a dinner party in 

the last four weeks. 

ENJOY DINING OUT & 

ENTERTAINING AT HOME 

261,000 readers intend to travel within the next  

12 months. 114,000 are planning an overseas 

holiday, and 243,000 will be travelling within 

Australia. 

ARE PLANNING THEIR 

NEXT HOLIDAY 

Connecting your business with WA’s stylish, 

socially active and big spending consumers  

Readers nominate STM only behind news as the main section they actively 

seek out and prioritise in The Sunday Times*. 

Reach 319,000 readers each week 

189,000 readers are 

female (59% of readers)  

Source: emmaTM conducted by Ipsos MediaCT, People 14+ for the 12 months to 31 March 2017. | *WAN Tracking Study conducted by Ipsos MediaCT, 2016. 

¹Intend to buy within the next 12 months. | ²Activity in the last three months. 

130,000 readers are male 

(41% of readers)  

Meet our readers 

122,000 readers agree “I love to shop”. 

STM readers are 13% more likely than 

non-readers to be active shoppers. 

OUR READERS 

LOVE TO SHOP 

STM female readers are 16% more likely than 

non-readers to agree “I like to keep up with the 

latest trends,” and are 21% more likely to agree 

“Brands are important to me”. 

ARE STYLISH AND  

BRAND-CONSCIOUS 

29,000 STM readers are in the market for a car.1 

Our readers are 29% more likely than non-readers 

to buy a NEW car1, and 30% more likely to agree 

“Money is no concern when I buy a car.” 

ARE HIGH VALUE CAR 

BUYERS 

STM readers are 29% more likely than non-

readers to attend live theatre performances². 

AND ARE ACTIVE 

THEATRE GOERS 

To find out more, contact your representative at          /  


