
Fast facts 
Eight in 10 readers of WEST 
WEEKEND agree “quality is more 

important than price”, and readers 

are 17% more likely than non-
readers to agree “brands are 

important to me”.

Don’t miss your opportunity to reach readers 
who are ready to spend big this Mother’s Day!

For more information or to confirm your space,  
please contact: Raj Kulkarni 

T: (08) 9482 3567   E: rajesh.kulkarni@wanews.com.au

Deadlines
Booking/advertorial: 5pm Friday April 20

Material: 12pm Tuesday May 1

Advertising investment 
(Incl. GST & colour)

Full page ................ $7700

Half page .............. $4400

Quarter page......... $3300

Published on  
Saturday May 5, 2018

Mother's Day
Gift Guide

Source: emmaTM conducted by Ipsos MediaCT, People 14+ for the 12 months to September 
30 2017. | 1Activity in the last four weeks. | 2Acitivty in the last three months. | 3ABS Household 
Expenditure Survey (Top 40% of spenders).

This Mother’s Day feature will reach 273,000 
premium WEST WEEKEND readers. Our readers are 
high-value consumers across a range of categories 
and compared to non-readers are:

• 50% more likely to shop at specialised wine 
stores (online/in-store) (Base: 18+ years)1

• 34% more likely to have purchased wine in the 
last four weeks (Base: 18+ years)

• 30% more likely to attend live theatre or ballet/
opera/classical performances2

• 18% more likely to be among WA’s top 
spending households on watches, jewellery and 
accesories3

Published on Saturday May 5 and housed in 
WEST WEEKEND magazine, the gift guide will 
showcase events, venues and potential gift ideas 
in the lead-up to Mother’s Day, providing a great 
opportunity to advertise your gift options to an 

audience of 273,000. 

The Mother’s Day Gift Guide provides a highly targeted 
way for advertisers in retail, beauty and hospitality to 
reach those looking to spend and spoil a loved one. 
This year, the addition of advertorials is also a fantastic 
way to deliver your key messages to engaged readers 
looking to purchase gifts for their mums. 


